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Experienced Digital Marketing Strategist with 10+ years in SEO,
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in WordPress, analytics, and driving impactful online growth.

Digital  Marketer



FUNDAMENTALS
Facebook and Instagram, both under Meta,
are powerful advertising platforms.
Businesses use these platforms to reach
targeted audiences through paid
campaigns.
Ads can appear as stories, posts, carousels,
reels, and more.

What are Facebook & Instagram Ads?

Extensive reach with billions of active users.
Precise audience targeting (location,
demographics, interests, behaviors).
Variety of ad formats for different objectives
(awareness, engagement, conversions).
Detailed analytics and performance tracking.

Benefits of Facebook & Instagram Ads



Facebook page
Essential for running ads.
Represents the brand on Facebook.

Instagram profile
Required for running Instagram ads.
Must be linked to a Facebook Business Page.

Ads Manager
Created within Meta Business Manager to manage ad
campaigns.
Tracks ad spending and performance.

Pixels
A piece of code added to your website to track user actions
and conversions.

catalogue
A database of products for e-commerce ads (Dynamic Ads).

ASSETS ON
FACEBOOK &
INSTAGRAM

Assets on Facebook & Instagram



P r o h i b i t e d  C o n t e n t :
I l legal  products/services .
Discr iminatory pract ices .
Deceptive claims.

CORE ADVERTISING GUIDELINES

R e s t r i c t e d  C o n t e n t :
Alcohol ,  gambling,  onl ine dating
(subject to regional  laws).
Require addit ional  permissions.

C o m m u n i t y  S t a n d a r d s :
Ads must al ign with Meta’s overal l
community guidel ines.



A d  C r e a t i v e  R u l e s :
Avoid excessive text  on images.
Use high-qual i ty v isuals and
correct grammar.

CORE ADVERTISING GUIDELINES

L a n d i n g  P a g e  P o l i c i e s :
Must match the ad content .
Cannot have misleading
information.

R e v i e w  P r o c e s s :
Al l  ads are reviewed before going
l ive.
Typical ly  takes 24 hours .



AUDIENCE Understanding Your Audience on Meta
Platforms

Meta platforms provide robust tools for
identifying and targeting specific
audience segments.
Key factors to consider:

Demographics (age, gender, location).
Interests and behaviors.
Connection to your business (followers,
website visitors).



AUDIENCE

Audience Stages / Traffic Temperature

Cold Audience:1.
No prior interaction with your brand.
Requires awareness-focused
campaigns.

   2.Warm Audience:
Aware of your brand but not yet
engaged.
Retargeting campaigns work well.

   3.Hot Audience:
Engaged users likely to convert.
Conversion-driven campaigns are
most effective.



AUDIENCE
Pre-Click & Post-Click Journey
Pre-Click Journey

Focus on creating attention-grabbing ads.
Optimize ad creatives and messaging for
relevance.
Ensure clear Call-to-Actions (CTAs) to
guide users.

Post-Click Journey
Deliver on ad promises with optimized
landing pages.
Simplify user navigation to desired actions
(purchase, signup).
Use tracking tools (e.g., Pixel) for insights
and improvements.



CAMPAIGN
BREAKDOWN

Campaign Structure

Hierarchical organization:
Campaign: Define objectives.a.
Ad Set: Choose targeting,
placements, and budget.

b.

Ad: Create visuals and copy.c.



Campaign Objectives

Awareness: (Brand Awareness,
Reach).

Consideration (Traffic,
Engagement, App Installs, Video
Views, Lead Generation).

Conversion (Conversions,
Catalog Sales, Store Traffic).



CREATING A
CAMPAIGN 

Choose objective.1.

   2.Define campaign settings
(budget, bidding).

3.Move to Ad Set and Ad
creation.



Campaign Objectives

S e l e c t e d :  Engagement

C o n t i n u e

CAMPAIGN LEVEL



Campaign Objectives

S e l e c t e d :  Engagement

C o n t i n u e

AD SET



CREATING
AN AD SET

Define targeting (demographics,
interests, behaviors).

Choose placements
      (automatic/manual)

Set budget and schedule.



AD SET

Campaign Objectives

S e l e c t e d :  Engagement

C o n t i n u e



CREATING
AN AD

Add visuals (image, video).
Square (1080x1080)

Write compelling copy.
Include a clear CTA.



AD COPY

Campaign Objectives

S e l e c t e d :  Engagement

C o n t i n u e



AD COPY

Campaign Objectives

S e l e c t e d :  Engagement

C o n t i n u e



THANKYOU
We appreciate your time and attention.

For any queries or further discussions, feel free to reach out:

📧 support@bloogle.in
📞 +91 8610498763
🌐 www.bloogle.in


